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GRS A

If you run a professional
property management
business, you likely have an

official website so renters can find your
properties when they begin their search.
A few years ago, Yelp reported that 85
percent of consumers used the internet
to learn about local businesses, and the
number has climbed higher with the
prevalence of smartphones. The biggest
recent change is that renters have switched
from desktops to mobile tablets and

cell phones to conduct their apartment
searches.

Because most renters search online for
places to live, odds are you face some
competition for their attention. If you
would like your website and overall online
presence to work harder to attract serious
inquiries and rental applications, consider
the following tips.
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GET BACK TO BASICS

A survey by J Turner Research found
that rental prospects first look for
basic information like:

* location

* Rental price
* Floor plan

e Size

Interested people will also want to
know how to apply for a lease, so you
should include a link to an online
application or guest card.

Other things to include are:

e Engaging property photos
¢ Video walkthroughs

¢ [nformative blog articles

e Links to your online renter
portals

Your site needs to look professional
and function well. Beyond that, too
many bells and whistles might only
serve as distractions, or even slow
down loading speed. In turn, slow
loading speed and distractions can
reduce conversions. If your site is
organized well, you should be able to
include a lot of information in a user-
friendly way.
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OPTIMIZE FOR ALL DEVIGES, ALL THE TIME

Google has announced that a majority of local searches now come from mobile devices, but it's still not 100
percent. In an effort to drive more mobile-optimized websites, they released an update a couple years ago that
punishes sites that are not mobile-friendly. Most recently, they announced a new mobile-first index, prioritizing
sites in search results that are optimized for mobile devices.

You can't afford to ignore mobile users, but you shouldn’t abandon desktop users either. Your site should

look good and function as expected on various devices, from desktops with large-screen displays to smaller
smartphones. Ask people around the office to audit the site. Can they can access the website on their respective
devices? You might also want to try out the free mobile-friendly test page from Google:

search.google.com/search-console/mobile-friendly



ENCOURAGE REVIEWS

Many renters check online reviews before
inquiring further about a property, specifically
those comments on popular sites like Google
and Yelp. The more positive reviews the better
it is for your reputation. You might consider:

* Encouraging your loyal current renters to
leave reviews on your website

e Setting up profiles on the main review
sites

¢ Including direct links to your review
pages in emails and other company
communications

© Respond to reviews on third-party
sites with links back to helpful
sections of your website



y ¥

LINKTO SOCIAL NETWORKS

Prospective renters are less likely to check Facebook, Twitter, and other social networks
than review sites for comments about a property. Nevertheless, these online platforms
still matter to some. Social media platforms offer property management companies a
way to get noticed by potential renters and bring people to their website.

You might not need to be active on a lot of social

W networks, but you should maintain a good presence
on the ones that are likely to attract potential renters.
If you're new to social media marketing, you might

research different social networks to see where the
(—J people with the demographics that you're looking for
usually connect online. Spend your time on the ones
that will bring in the most leads and make the most
impact.




KEEP PROPERTY LISTINGS UPDATED

If you have vacancies, you need to make those listings easy to find on your site (in addition
to third-party listing sites). Naturally, you will want to include basic information about the

unit. This could include the location, price, floor plan, and amenities that are particular to
the unit or to the complex as a whole. ;

At the same time, cull out or mark old listings that have already been filled. Removing them
quickly from active listings will help cut down on the time renters waste on unavailable units
and the time you spend on fielding inquiries.



TAILOR DESCRIPTIONS TO ATTRACT THE RIGHT APPLIGANTS

With any type of online marketing, your ability to communicate and connect
with renters will depend on your understanding of what they are really
looking for. You might take a survey of current residents or applicants to learn
what attracted them to your property. Was it the price, certain amenities, the
location, nearby transportation, or other things?

Make sure you tailor your descriptions to accentuate the positive benefits that living
in your property will afford people. At the same time, you might want to make such

things as credit checks and rules about pets clear to keep from attracting applicants
who aren't likely to become your renters.
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INCLUDE A
MAP AND
DIREGTIONS

Despite the popularity

of online research, many
renters still like to drive
by a property before they
inquire about it further.
You can encourage that
behavior by includinga
map or information about
the general part of town
or neighborhood that your

available properties are
located in.



INGLUDE GLEAR GALLS T0 AGTION

If you want prospective renters to take certain
actions after they view your website, you
should always prompt them. For instance,

if you want people to fill out an online
application, pick up the phone, or schedule

a visit, let them know how easy it is for them
to accomplish these things and how prompt
action will benefit them.

Online forms, encouragement
to get started quickly,

and very visible contact
information should boost your
conversions. Even though the
internet has been pervasive
for many years now, it's
surprising that many sites
unintentionally hide these
very important details.




GIVE PLENTY OF OPTIONS

How would your typical tenants prefer to communicate with you? Would
they rather email, text message, or get a phone call? If you're not sure,
it is fairly easy to give them the option to specify and use their favorite
method of communication.

These days, tenants can evén apply and complete their lease
agreement online; and both you and your renters might find this option
convenient for many reasons.
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TALK ABOUT
TECHNOLOGY

Today’s renters want things to be easy; this
means features like online rent payments,
online maintenance requests, text messaging,
etc. They want the convenience of getting
things done quickly and in their preferred way.
If you offer these types of features to your
renters, talk about it on your website. And if
you offer online rent payment options, include
an easy access link to for tenants and owners
to get to their online portals quickly.

maintenance

request
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DON'T BE AFRAID
T0 INNOVATE

These days, trends on the internet move as quickly as your high-
speed connection. Most renters are Millennials and Baby Boomers,
and these two groups have become pretty internet-savvy. Don't

be afraid to experiment if you believe a change can help support
your main goals of bringing in high quality leads and tenants.
Devise ways to measure your progress towards these goals, so you
can quickly decide if the change helped enhance your site or was
something your business didn't really need.



GROW YOUR PROFITS
WITH A STELLAR
ONLINE PRESENGE

These days, most property management
companies rely upon their internet
presence to attract and retain tenants.
These steps can help turn your site
into a magnet that attracts the right
tenants and filters out applicants that
you might not be able to satisfy.

AppFolio Property Manager
can optimize your business
website so you can bring in
more renters.

GET A WEBSITE ASSESSMENT TODAY

www.appfolio.com

@ppfolio

roperty Manager




